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SERVICE EQUALS

DD YOU KNOW?

The market for
Sustainable Urban
Drainage Systems
(SUDs) is estimated

to be worth
£133million
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SUCCESS

WELCOME TO THE LAUNCH ISSUE OF OUR NEWSLETTER. IT AIMS TO KEEP
YOU UP-TO-DATE WITH WHAT'S GOING ON ACROSS OUR BUSINESS. INSIDE
YOU'LL FIND FEATURES ON YOUR COLLEAGUES AND OUR FUTURE PLANS.

You'll notice we haven't given the
newsletter a name yet. That's because
it's your newsletter and we want you
to name it — see right for details! We
also want to hear from you if you have
stories or opinions to share.

This first issue covers our recent
roadshows which | for one, really
enjoyed. We listened to your feedback

from last year and changed the format.

The result was a more focused and
interactive event.

There were lots of important things
to take away from the roadshows —
but above all, | really wanted to thank
everyone for their hard work during
the first half of this year.

We're all aware of the slowing UK
housing market but the commercial
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SHOWTIME

What happened at the roadshows? ..........

THE FUTURE’S GREEN

What's sustainability all about .................

2 Who's got the WOW factor?

What's new on the toolbox ........................

Want to
win an

iPod?

Well, we have one to
give away if you can
come up with a name
for this newsletter.

arena remains buoyant. Now, an even
bigger push is needed in the last half
of this financial year if we are to hit
both our sales and profit targets.
How are we going to grow our
position and margins? Well, | can
answer that in just three simple
words: GREAT CUSTOMER SERVICE.
We've toured the country,
looked at what our rivals
offer and we see a big
opportunity to beat the
competition through
the great customer
service you and your
colleagues provide day in,
day out. Read on to find
out more...

Send your suggestions to:

draincentermarketing
@wolseley.co.uk

Paul Gordon
Managing Director
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CENTER

The experts

THE EXPERTS

TOOL UP
















BOX CLEVER

LOOK OUT FOR the latest updates on Toolbox — regular
additions to the system mean more help for you to
target new and existing customers.

Toolbox now has two new mailers with variable fields
so that you can specify the products you want customers
to know about, or you can just let them know the
location of the branch. Free text fields have been provided
for whatever message you wish to convey.

The new mailing system is live and you can choose from
the trading customer list who you want to send the cards
to. Don't forget that if you would like to send mailers to
prospective customers, Marketing will be able to create a
list of customer types in your area. Take a look at the
‘Looking Ahead’ section below for ideas on who to target
and when.

We also have new templates with information
about suppliers. You can advertise which brands you
stock in your branches as well as promote particular
products that suppliers have recommended. There are lots
of these on the toolbox, so the best thing to do is take a
look through to find out which best suits your needs.

There are lots of improvements happening on
Toolbox, and because we want to
make sure that everything that you
order is correct, we have added a
page which will pop up every month
where you can amend your details.
These details are important because
from now on all marketing
communications will be sent to
this address.

All tooled up: (Above) Geoff Janes using the
Toolbox which features regular updates

such as tailorable mailers (left and below left)

NEXT QUARTER...

A new Branch Communications
folder is also en route, which will help
us share product information across all
branches. The folder will contain three
sections: ‘Existing Product’ and ‘New
Product’ news, along with 'Branch
Information', where you can find
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Looking forward to the summer
months, there are plenty of
opportunities to sell products to
specific markets. Below you will find a
quick reference to which markets are
coming up so that you can get ready
for what's coming.
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=3 Explains Marketing’s Zhenya out more about process and
Dewfield: “To promote these products  general business communications.
in branches we suggest you create Don't forget: If you would like a
‘empty belly’ templates and use the mailing list for the markets (e.g.
‘on the lookout’ mailer to suggest ‘Landscape Contractors’) e-mail
-.lll:llll'll[l .
| B i your requirements to

particular products to particular
markets.”

draincentermarketing@wolseley.co.uk

Rugby/Football X X X Land Drain, Sprinkler Systems
Grounds (PE, Valves etc), KAR Products
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Sealants, Fixings

Drain, PE, Valves,
Tanks, Geotextiles

USeFUL CONTaCTS:

LEAMINGTON
SWITCHBOARD:
01926 705000

EVENTS:
CATHERINE KIDSON
01926 705 852

CASH TILL:
SAM BOULBY
01926 705 849

HOLDERS (INTERNAL USE
ONLY): CONTACT THE

PROPERTY HELPDESK

POSTER FRAMES, BROCHURE

Have you GOT...
Good news? Branch bea
target? Extra special
customer service? Own brand
expert? Charity events or
team celebrations? |f you
have any story ideas for the
next issue please contact
draincentermarketing@
wolseley.co.uk
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EXTRA:
WWW.EXTRA.CO.UK
OR 0845 603 5290

PRODUCT SOURCING:
JOHN SPRECKLEY (ABOVE
GROUND): 01926 705 658

DAN CONROY (BELOW
GROUND): 01926 705 477

CRAIG LEES (POLYETHYLENE):
01926 705 200

BRAND MARKETING:
E-MAIL: DRAINCENTERMARKETING
@WOLSELEY.CO.UK



